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MISSION

Visit Rainier is a non profit- non membership organization. It is 

funded by Lodging Taxes from Pierce County, and the cities of 

Eatonville and Enumclaw. The Mission is to establish the Rainier 

region as the preferred mountain destination for selected market 

segments in Pacific Northwest urban centers, the western United 

States and some national and international markets. Enhance 

tourism revenue in the Rainier region by increasing multi-night stays 

in the region throughout the year.
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BOARD MEMBERS 

D E E  P A T T E R S O N ,  Crystal Mountain Hotels

M E I L E E  A N D E R S O N ,  Mt. Rainier Scenic Railroad and Museum

S T E V E N  C A D E M A T O R I ,  Alta Crystal Resort

R I C H A R D  C O R E L L A ,  Enumclaw Expo Center

W H I T N E Y  D A L B A L C O N ,  Northwest Trek

J E R E M Y  F O U S T ,  Whittaker Mountaineering

P A M  N E W L U N ,  Rainier Guest Services

CO N S U LTA N TS :

M A R Y  K A Y  N E L S O N ,  Executive Director

A N N A L E E  T O B E Y ,  Social Media + Content Developer

J U L I E  J O H N S O N ,  Public Relations

E R I C  S H E C K L E R ,  Website Developer + Communications Design



V I S I T  R A I N I E R . C O M

LODGING TAX REVENUE

E CONOMIC IMPACT

$1,688,413 
IN 2015

$1,699,425 IN 2014

.6%
DECREASE

1.3 MILLION PARK VISITORS in  2014

 

$45.5M SPENT in  +  within 30 miles  of  the park

day visitor  groups AVERAGED $120/TRIP

overnight  visitor  groups AVERAGED $675/TRIP

$45.5M IN SALES supported 595 JOBS
With NPS and Concessionaire payroll  added, 

 

$57.7M IN TOTAL ECONOMIC IMPACT

885 JOBS / $40.9M IN LABOR INCOME

Source: “Impacts of spending on Local Economy 2012,” U.S. Department of Interior

Source: Washington State Department of Revenue



V I S I T  R A I N I E R . C O M

 

PAID ADVERTISING .................. $109,767

ADMIN/PROGRAM MGMT  ...........$89,091

SOCIAL/WEB MGMT  ...................$40,150

PUBLIC RELATIONS  ...................$37,556

WEB DEV/HOSTING  ...................$34,154

13%

12%

11%

29%

$310,718
EXPENSES 2015

 

PIERCE COUNTY ...................... $279,000

EARNED REVENUE  ....................$14,968

CITY OF ENUMCLAW  ....................$7,500

SPONSORSHIPS ......................... $ 6,750

TOWN OF EATONVILLE .................$2,500

$310,718
REVENUE 2015

2%

1%

5%

90%

VISITRAINIER REVENUE 2015

VISITRAINIER PROGRAM 2015

2%

35%
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BRAND VISUALS
The strategy for VisitRainier is to employ multiple logotypes, depending on the execution.

We’re creating our own “visual backstory,” using type styles and graphic treatments that  

reflect various decades past. 

CENTENNIAL GEOTOUR

OFFICIAL GEOCACHE

CENTENNIAL GEOTOUR

PASSPORT series 1

CENTENNIAL GEOTOUR

PASSPORT series 2
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20 15 KEY STATS

400,885 
TOTAL VISITORS 

1,126 
AVERAGE VISITORS 

3,241 
SINGLE-DAY VISITORS

111,994 
LODGING REFERRALS

81,720 
REFERRALS VIA BOOKDIRECT 
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20 15 STATISTICS

PAGES RANKED BY VIEWS

VISITORS BY COUNTRY
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20 15 STATISTICS

VISITORS BY STATE

VISITORS BY CITY

Region
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SOCIAL ME DIA ENGAGEMENT

FACEBOOK ............................... 116,016 (2014: 79,315)

TWITTER  .....................................5,5905 (2014: 5,053)

YOUTUBE VIEWS ..................... 345,079 (2014: 314,134)

ENEWSLETTER CONTACTS  .......... 29,094 (2014: 25,750)

PINTEREST ............... 377 FOLLOWERS (NEW FOR 2014)

INSTAGRAM .......................................(NEW FOR 2016)
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PUBLIC RELATIONS

P . R .  P R O G R A M S :

FAM TOURS

TWO-PARK VACATION

CENTENNIAL GEOTOUR PROJECT

UK SALES MISSION

M E D I A  S T A T S :

889 MEDIA HITS

1,648,369,126 IMPRESSIONS

168 VR MENTIONS

$8,530,731 PUBLICITY VALUE

R E S U L T S :

G E O C A C H I N G  P R O J E C T  –  J U N E  1 3  –  D E C . 3 1

5,017 CACHES FOUND

14 PEOPLE FOUND ALL 50 IN THE TOUR
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PARTNERS + STAKEHOLDERS

K E Y  P A R T N E R S :

OLYMPIC PENINSULA

PORT OF SEATTLE

TRAVEL TACOMA + PIERCE COUNTY

U.S.  NATIONAL PARK SERVICE

VISIT SEATTLE

K E Y  S T A K E H O L D E R S :

ALTA CRYSTAL RESORT

CRYSTAL MOUNTAIN HOTELS

MT.  RAINIER SCENIC RAILROAD + MUSEUM

NORTHWEST TREK

RAINIER GUEST SERVICES

WHITE PASS SCENIC BYWAY

WHITTAKER MOUNTAINEERING

S T A K E H O L D E R  E N G A G E M E N T :

COOPERATIVE ADVERTISING 

ENEWSLETTER SPONSORS

GEOCACHE SPONSORS

IN-KIND CONTRIBUTIONS

TRIP ADVISOR SPONSORS
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PARTNERS + STAKEHOLDERS

N O N - P R O F I T  +  G O V E R N M E N T  S T A K E H O L D E R S

CHINOOK PASS SCENIC BYWAY

CITY OF ENUMCLAW

MT. RAINIER NATIONAL PARK

MT.  RAINIER VISITOR ASSOCIATION

OLYMPIA-TUMWATER-LACEY CVB

OLYMPIC PENINSULA

PIERCE COUNTY

PORT OF SEATTLE

SCENIC WA

TOWN OF EATONVILLE

U.S.  FOREST SERVICE

VISIT SEATTLE 

WASHINGTON’S NATIONAL PARK FUND

WASHINGTON STATE DMO

WASHINGTON TOURISM ALLIANCE

WHITE PASS SCENIC BYWAY
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2016
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NOTES


